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Read by 
more groomers 
than any other
UK grooming

magazine!

The UK’s favourite Grooming Magazine 
 Over 11,500 subscribers and a total readership of 30,000

 Serving the dog grooming trade
 Completely independent

 Present at all the major UK grooming and dog shows
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PROGROOMER magazine was established in 2010 and is a paid for, wholly requested 
subscription-only quarterly magazine.

The UK’s favourite magazine for the professional dog groomer publishes varied, accurate 
and credible editorial content. 

During the past three years ProGroomer’s online presence has grown with a regularly 
updated website (www.theprogroomer.com), Twitter feed and Facebook page with more 
than 2,200 ‘likes’ all increasing in popularity. 

The free-to-view grooming demonstrations have attracted a wide-spread international 
audience with viewing !gures totaling more than just under half a million in just one year. 

Our pool of dog grooming experts and quali!ed journalists focus on writing interesting, 
relevant and inspiring stories and provide vital business information. As well as sourcing 
grooming tips and advice for our readers the editorial team actively investigate the issues 
that are at the heart of the grooming industry. 

One of the most popular elements of the magazine is the PG Grooming Guide; a step-by-
step grooming demonstration showing various trims suitable for di"erent breeds of dog. 
Produced by grooming experts the guides are presented inside the magazine using visually 
stunning and professionally produced photographs. The accompanying free-to-view videos 
continue to spark interest around the globe and our readers now have the chance to buy 
DVDs of these !lmed demonstrations, the Toy Poodle being the !rst to be available.

ProGroomer has the added bene!t of being published by an established canine publisher 
and media provider DOG WORLD Ltd.  Providing independent editorial and advertising 
remains at the core of our business model.

With a multi-platform audience of 30,000 ProGroomer is a must-read for all those 
involved in the dog grooming industry, especially if quality editorial and photography 
complemented by a host of digital and online o"erings is what you expect from your 
regular grooming publication.

Digital Media
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PG Grooming
Guide:
English Springer 
Spaniel in pet
and show/
competition trims
pages 24-31

See the full free video at
www.theprogroomer.com

In Your Salon  
pages 6 & 7

Assessing pet health
before the groom
pages 10 & 12
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at www.pawsativeeducationaltraining.
com. For more information go to www.
klippers.com.

Dawn said: “There are several dyes that 
will work better on coarser coat types 
than on others. For instance, blow pens 
are generally not good on hard coats. The 
hair is not porous or open enough to allow 
the pigment in nor will the pigment stick 
to the outer layer of the hair shaft. The 
colour will slide right off. Dyes such as 
Avatar, Dyex, Pet Esthe, and Kiss Express 
can be used and will hold on most of 
those short or hard coats.”

Dawn’s suggestion is that before you 
begin to colour it is best to draw out your 
pattern on paper or a printed out picture 
of the dog. 

“This will give you something to go by 
as you begin your project. Decide on the 
colour scheme and test your colours so 
you will know what to expect. Remember 
to do a test spot in an inconspicuous place 

on the dog to make sure Fido is not going 
to have an allergic reaction. Just because 
you have used the product on a dog before 
with no problems does not mean an 
allergy cannot occur at another time. It is 
a good idea to test each time. If a reaction 
is going to happen, it will likely show up 
in the first 20 minutes or so,” she said.

“Hand-painted designs are not difficult 
to do,” Dawn added, “and can be 
anything from a simple school insignia to 
a very intricate animal pattern. These can 
be achieved by dipping your small paint 
brush into the dye and painting on your 
pattern or design. Use only small amounts 
of dye on your brush to ensure accuracy 
and prevent running. These dyes are not 
bad with colour bleeding, so you can 
actually work with more than one colour 
at a time.”

Stencils
Dawn said: “You can use stencils for 

your designs or freehand the design 
using your picture as a guide. If doing 
animal prints, look at pictures of the 
actual animals to give you the basics of 
the pattern. Remember these are random, 
so do not try to make them uniform. As 
with any dyes, make sure when you rinse 
it quickly and use cool water.”

I asked Dawn: Why paint dogs? 
She said: “It makes us happy to look 

upon the art we have created, especially 
when it looks lovingly back at us. The 
time spent with the dogs we love is almost 
therapeutic for both the dog and the 
artist/groomer. Coloured dogs get more of 
the very thing that all dogs love and need: 
attention.”

One of Dawn’s creative 
canine works.

The !nal dragon masterpiece by Su.

Stenciling work by Dawn.

“I felt it was important to have some solid knowledge behind me as 
my gut instinct was that the colouring was very near the mark, 
and if I was going to help others and use clients’ dogs it would 

pay to understand the process rather then winging it. I wanted to 
do things the right way, and to create the best work I could,”
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PG Grooming Guide: 
The Standard Poodle 
pages 24-31

In your salonpages 6-7 A passion for creative grooming pages 10/12

See the full video FREE atwww.theprogroomer.com

Front Cover PG15 colin.indd   1

ProGroomer is available as a print edition and on 
all digital formats: Online edition, iPad, iPhone and 
Android.

Video:
Our Grooming Guide videos are proving more and more 
popular with around 50,000 viewers each month.

Twitter: We have over 620 followers.
@theProGroomer

Facebook: We have  2,279 likes.
facebook.com/progroomer

Website:
Our website is a hub of grooming news, reviews and 
competitions. We have over 1,200 visitors each month 
reading over 3,000 pages of content.

E-newsletter:
Our newsletter is subscribe to by over 3,600 readers.

Blog:
Click on ‘Editor’s blog’ PG website home page

87%
of our readers

use the internet
to buy grooming

products.

Rebecca Durrant
Editor



OUR READERS are interested in reading about and sharing dog grooming experiences such as 
running and managing a business, improving dog grooming skills and knowledge and learning 
about specialist grooming equipment.

As part of a tight-knit dog grooming community many of our readers communicate via the 
ProGroomer Facebook page where they can comment on and keep up-to-date 

with the latest industry news. Many of our readers compete and judge for UK 
and overseas grooming competitions.

The readers are particularly interested in honing their dog grooming 
skills for speci!c breeds of dog and this is re"ected in the positive feedback 

we have received for the ProGroomer Grooming Guides and just under 
500,000 views (in a year) of the accompanying online videos on our 

website, www.theprogroomer.com.
Some of the facts about our market: 67% are professional groomers, 

33% are grooming salon owners and 87% of our readers use the internet to buy new products.
On average, 45.7% of our readers read ProGroomer magazine cover to cover, with a total of 70.4% 
!ling their copy for reference.

“ProGroomer has proven to be a valuable publication for my grooming business. I was lucky 
enough to be interviewed for the magazine after a previous ProGroomer article about a 

groomer starting up work helped me to secure a loan and set up my own business. Having 
such a quality article written about me has been a real boost to my business and great PR to 

show customers. I would highly recommend this publication to any groomer.”
Linda Reader, owner of Presentable Pooches, Ringmer, East Sussex

December 2013
Christmas countdown
Dog groomers share some last minute tips 
and advice for surviving the festive season in 
the salon.

Added value grooming (part 1)
Salon or Spa?
We investigate the trend for grooming salons 
to set themselves up as pet spas and the 
business opportunities this can present.

March 2014
Added value grooming (part 2)
Going the extra mile
We take a look at what additional services 
some dog groomers are o#ering to help 
di#erentiate their businesses from others in 
an increasingly saturated market.

The mobile life is the good life!
We look at why, for some dog groomers, 
‘going mobile’ is the preferred and best 
option for running a grooming business.

June 2014
Business at college
We look at the value placed on the 
commercial arm of a college’s dog grooming 
facilities. We ask how students, lecturers and 
dog grooming clients rate this ‘customer-
facing’  experience. 

Grooming meets medicine
We talk to groomers about how to deal with 
some seasonal ‘nasties’, !rst-aid essentials 
and when it is appropriate to refer your 
client’s pet to the vet.

September 2014
Global grooming
We take a look at some of the grooming 
trends from around the world that are 
making waves in UK grooming salons and the 
wider competitive circuit. 

Trainer? Who, me?
There are many grooming salons that 
also provide training. We !nd out what it 
takes to set-up this type of business model 
successfully.

81% of
our readers have

visited a company’s
website after seeing

their advert
in PG

“It was a pleasure to work with ProGroomer as our exclusive media partner for Groom Pro 
Expo. We were very impressed with the professionalism and enthusiasm of the ProGroomer 

team at the event. The coverage we received prior to and after the event was excellent.” 
Lindy Harper, Christies Direct

Forthcoming  FeaturesOur Readership

NEXT ISSUE

Our readers are professional and aspiring groomers and grooming salon owners, 
who are the decision makers in this vibrant and growing industry. A total of 
67.6% of our readers describe themselves as self-employed/freelance.

December 
issue copy 
deadline 

November 
15, 2013
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Display Advertising
(Print edition)

Website advertising

e-newsletter 
advertising

Dimensions
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Single price per edition

Single price per month
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edition

One

One

Two

Three
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Other Opportunities
Grooming Guide and Subscription page sponsorship – Price on application
Print and Digital bundles – Price on application
Design, Layout and Print of your Catalogues and Promotional Material – Price on application
Advertorial and Specialist advertising  (eg Belly Bands, Stitched Inserts and Cover Wraps) – 
Price on application

To discuss advertising and sponsorship
opportunities for your business contact our

dedicated sales team

01233 621877

@ advertising@theprogroomer.com

www.theprogroomer.com

Sam

Mason

Gary

“We are pleased to have established a great working relationship with ProGroomer magazine.  
Supporting the Grooming Guides is a fantastic way of demonstrating our products to the 

industry and allows us to go beyond standard magazine advertising reaching our audience 
across various channels.”

Joanna Hill, Marketing Executive , Wahl

Advertising Information

Please send a URL with your artwork.


